
Video Tools & Tips 
 

For CYFERnet’s Digital Media Show-and-Tell Contest 

 

 
 
 
 

 
 

WHEN YOU THINK OF YOUR CYFAR/4-H PROGRAM, what visual scenes come 
to mind? CYFERnet’s show-and-tell contest gives you a chance to shoot a short film that 
answers the question: “Why am I here?” Decide what you want to show and tell the 
audience about your program—and then capture and convey that message through a 
video of three minutes or less. You won’t win an Oscar, but you may win the attention of 
an international audience! 
 
TOOLS 
Digital Video Hardware 
 

 Digital video (DV) camcorder 
 Computer with a modern processor (made in the last three years) and one that 

supports a digital video connection 
 Battery pack and DV tapes  

 
(Optional) 

 Tripod and/or “monopod” (a one-leg stand for holding the camcorder steady) 
 Lens hood or flare buster to block sunrays 
 External microphone (wireless or handheld) 
 Wide-angle lens 
 Camcorder bag 
 Headphones for computer editing 
 On-camera light (to improve video quality when shooting indoors) 

 
Video Editing Software 
Many versions of video editing software allow you to manipulate your film footage on a 
computer. Check your system requirements when choosing a film editor. Also, look at the 
level of skill required to use the program. Here are a few good options, with links to the 
Web sites:  
 

 

http://www.avid.com/freedv/features.asp


   ZS4 Video Editor (FREE for Microsoft Windows, Mac OS X and Linux) 
http://www.zs4.net/  
 

  Windows Movie Maker (Microsoft Windows XP) 
       http://windows.microsoft.com/en-us/windows-live/movie-maker#t1=overview 

   
 Adobe Premiere (Microsoft Windows, Mac OS X) 

http://www.adobe.com/products/premiere/  
 

 Final Cut Express (Mac OS X) 
http://www.apple.com/finalcutexpress/  
 

 iMovie (Mac OS X) 
http://www.apple.com/ilife/imovie/  
 

TIPS 
For your digital video product, imagine that you are a documentary filmmaker who is “on 
location.” In three minutes or less, you must show/tell viewers what makes your program 
special, i.e. “Why I’m here.” As stated in the Contest Rules, the judges will be looking 
for effective communication (40 points); effective use of technology (40 points); and a 
clear description of your goals (10 points) and process (10 points). 
 
Effective Communication 
This means that you’re getting your point across in a meaningful way. Here are some tips 
to keep in mind: 
 

 Know thy audience: Decide which audience you want to reach and speak to their 
skills and interests. You can choose a specific audience such as fellow CYFAR/4-
H members and educators; a broader audience such as teens or adults; or an 
audience as wide as the world!  
 

 Tell a story: A film is only as great as the concept and story behind it. Plan your 
entire video segment by writing a script and/or developing storyboards (a series of 
quick drawings outlining all shots in the video). 
 

 Be creative: Your program is original, so your digital video product should be 
original, too. Draw from the right side of your brain to come up with a creative 

            approach. Think carefully about what you want to say and how you can 
            communicate that message in a unique way.  
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http://www.winsite.com/bin/Info?500000027579
http://www.zs4.net/
http://www.microsoft.com/windowsxp/downloads/updates/moviemaker2.mspx
http://www.adobe.com/products/premiere/
http://www.apple.com/finalcutexpress/
http://www.apple.com/finalcutstudio/finalcutpro/
http://www.apple.com/ilife/imovie/
http://www.avid.com/products/xpresspro/


 Get to the point: Remember the question at hand, “Why are you here?” Then 
answer it in the course of your short video. Everything in your final product 
should support that answer, from the script to the background scenery.  

 
 Show spontaneity: When filming people, try to catch your subjects in their natural 

state. Asking people to simply look into the lens and talk can make for a boring 
watch. Your goal is to both show and tell, so include both aspects. Also, be sure 
to get your subjects’ permission to feature them in the footage. 

 
 Consider composition: Organize the elements of your video scenes in a balanced, 

eye-pleasing way. Use your hands or your camcorder viewfinder to help choose 
the best field of view. Who or what is your main subject? That subject should 
catch the eye immediately, so frame it accordingly. 

 
 Use existing lines: Use the lines in nature or architecture as a framing tool. Again, 

creativity is encouraged. Your subject doesn’t have to be in a “box” to draw 
attention. Perhaps the branches of a tree fall diagonally across the video frame, 
with your subject off to one side. “See” the lines with an artist’s eyes. 

 
 Document and title your work: Bring a pen and paper to your DV shoot so you 

can take notes about your subjects. Use these notes to help you write the required 
info for your Goals and Process document (see below). 

 
Effective Use of Technology 
After all your creative efforts, it would be a shame to end up with a substandard video. 
The judges will rate both the content and quality of your work, so use the technology in a 
smart way: 
 

 Be prepared: Make sure that your camcorder battery is charged and that your DV 
tape supply is adequate for the time of the film shoot.  
 

 Practice makes perfect: Don’t be afraid to experiment with your video camcorder 
settings and editing software. Your skills will improve with practice. 
 

 Focus: Pay attention to your use of auto-focus since, at times, the footage will blur 
in and out. Consider using a tripod or a monopod so that your video isn’t too 
shaky. If you handhold your camcorder, use your body as a tripod by anchoring 
your elbows on your chest or stomach, with the finder against your eye.  
 

 Use an external mic: If possible, use an external microphone versus the 
camcorder’s built-in microphone for audio, as your built-in mic may pick up noise 
from the video equipment. 
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 Jazz it up: Capture a variety of angles and compositions in your shots. Try to film 
each shot for at least 15 seconds, and then cut the length to about 10 seconds or 
less per shot in the editing process. Shots that are any longer tend to lose the 
viewers’ interest.  
 

 Move with meaning: Pan or zoom only if you have a good reason. For instance, 
zoom in to highlight a feature that isn’t obvious in the wide shot, or zoom out to 
show the “scale” of your shot (such as the size of a building compared to the 
person standing beside it).  
 

 Limit your light sources: Keep your light sources to a minimum and use your 
camcorder’s “white balance” setting for the main light source. When filming 
inside, eliminate the negative effects of backlight by closing the curtains. 
 

 Shade your lens: You can prevent “lens flare”—or the washed-out look sunlight 
can give your film—by using your hand, a lens hood or a flare buster to block the 
rays of the sun. 
 

 Keep it simple: When editing your video, avoid using too many transition 
techniques. Though your software may feature a variety of transitions, using them 
in excess will give the video an amateur look. Stick with just one or two basic 
transitions, such as cutting from one shot to the next or using crossfades. 

 
Goals and Process  
Along with your video media product, you must include a Goals and Process document. 
This document should be less than one page, in bulleted format, and should include 
statements about:  
 

 Your communication goal (the key message you want to get across to your 
audience) 
 

 Your personal goal (what you or your team want to accomplish)  
 

 The process used to create the media product (how you got your ideas for the 
product; hardware and software used; URLs or sources for non-original ideas; 
steps to create the product) 
 

 Also include the following details in the document: film locations and dates; 
names of people in the film; type of DV camcorder used; camcorder settings; and 
any other info you wish to provide  

 
CHECKLIST   
When you’re ready to submit your media product online, be sure to include the following 
items (compressed into a single ZIP file):  
 
___ Final Product  
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Save your media product in the format of your choice. 
 
 
___ Transcript  
Except for digital photography, a transcript is required with every media product. This 
separate document includes the text of all voice tracks (spoken or sung) featured in your 
video. You can save the document in .doc, .rtf or .txt format.  
 
___ Goals and Process  
Again, this document should be less than one page, in bulleted format.  
 
___ Translation  
If your product is in a language other than English, you must also attach a translation 
when submitting it online. Failure to do so will result in disqualification.  
 
___ Permission to Use (Note: you should keep the documentation for yourself.)  
You must request permission to use any music, audio tracks, images, video or other work 
that is developed by someone else. Cite your sources in your Goals and Process 
document, as well as in the “credits roll,” if you have one. If the artist/performer/etc. 
grants you permission, be sure to keep that documentation on file with your media 
product.  
 
___ Video/audio/photo release (Note: you should keep the documentation for yourself.)  
You are responsible for securing consent/releases for the use of performances of anyone 
who appears/speaks/performs in your media product, including yourself and your team 
members. Go to your local program leader for an official release form. Take it with you to 
any film shoots that may feature people. Then, keep the original copy (with signatures) with 
your media product in case you need it in the future.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Mention or display of a trademark, proprietary product or firm in text or figures does not constitute an 
endorsement by CYFERnet, the U.S. Department of Agriculture, Cooperative State Research, Education 
and Extension Service, or National 4-H Headquarters and does not imply approval to the exclusion of 
other suitable products or firms.
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http://www.cyfernet.org/4htech/missions.html
http://cyfernet.ces.ncsu.edu/mn/Digital_Media_Show-and-tell.php
http://www.cyfernet.org/4htech/missions.html



