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WHEN YOU THINK OF YOUR CYFAR/4-H PROGRAM, what visual images come 
to mind? CYFERnet’s show-and-tell contest gives you a chance to shoot a digital photo 
that answers the question: “Why am I here?” Decide what you want to tell the audience 
about your program—and then capture and convey that message through a single photo 
or a related series/essay of up to eight photos. Here’s your chance to prove the old saying, 
“A picture is worth a thousand words.”  
 
TOOLS 
Digital Photo Hardware 
 

 Computer 
 Digital camera with a storage card  
 Cable for connecting the camera to the computer  
 Batteries for the camera  

 
(Optional) 
 

 Tripod 
 Reflector 
 Camera bag 

 
Digital Photo Editing Software 
Many versions of image editing software allow you to manipulate your photos on a 
computer. Check your system requirements when choosing a photo editor. Also look at 
the level of skill required to use the program and the number of features included with the 
software (the more, the better). Here are a few good options, with links to the Web sites:  
 

 Adobe Photoshop 
http://www.adobe.com/products/photoshop/ 

 
 Microsoft Paint (included with Windows operating systems) 

http://www.microsoft.com/resources/documentation/windows/xp/all/proddocs/en-
us/mspaint_overview.mspx?mfr=true 

http://www.adobe.com/products/photoshop/
http://www.microsoft.com/resources/documentation/windows/xp/all/proddocs/en-us/mspaint_overview.mspx?mfr=true
http://www.microsoft.com/resources/documentation/windows/xp/all/proddocs/en-us/mspaint_overview.mspx?mfr=true


 
 Corel Paint Shop Pro 

http://www.corel.com/servlet/Satellite?pagename=CorelCom/Layout&c=Product
_C1&cid=1155872554948&lc=en 

 
 Google Picasa (free) 

http://picasa.google.com/  
 

 Apple iPhoto (comes packaged with new Macs) 
http://www.apple.com/ilife/iphoto/  

 
 GNU Image Manipulation Program (free) 

http://www.gimp.org/  
 

 IrfanView (free) 
http://www.irfanview.com/  

 
TIPS 
For your digital photography product, imagine that you are a photojournalist who is “on 
assignment.” Your assignment? In eight photos or less, you must tell the public what 
makes your program special, i.e. “Why I’m here.” You can achieve this through one 
photo or a series of photos. As stated in the Contest Rules, the judges will be looking for 
effective communication (40 points); effective use of technology (40 points); and a clear 
description of your goals (10 points) and process (10 points). 
 
Effective Communication 
This means that you’re getting your point across in a meaningful way. Here are some tips 
to keep in mind: 
 

 Know thy audience: Decide which audience you want to reach and speak to their 
skills and interests. You can choose a specific audience such as fellow CYFAR/4-
H members and educators; a broader audience such as teens or adults; or an 
audience as wide as the world!  
 

 Be creative: Your program is original, so your photo media product should be 
original, too. Draw from the right side of your brain to come up with a creative 
approach—beyond the everyday snapshot. Think carefully about what you want 
to say and how you can communicate that message in a unique way. 

 
 Get to the point: Remember the question at hand, “Why are you here?” Then 

answer it with the photos you take. Everything in your photo or series of photos 
should support that answer, from the main subjects to the background scenery.  

 
 Show spontaneity: When shooting portraits—or photos of people—try to catch 

your subjects in their natural state. Asking a group to stand still and say “cheese” 
tends to take away from their true personalities. After you have captured the shot, 
however, be sure to get your subjects’ permission to use the photos. 
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 Strike a pose: If you do use posed shots in your final product, aim for poses that 

help to tell your story. If you want to convey unity, for instance, ask the group to 
stand in formation (such as a pyramid or the shape of a letter). 

 
 Consider composition: Try to organize the elements of your photo in a balanced, 

eye-pleasing way. Use your hands or your camera viewfinder to help frame your 
subjects ahead of time. Who or what is your main subject? That subject should 
catch the eye immediately in the final photo, so frame it accordingly. 

 
 Pick the right background: Make sure that your backgrounds are simple and 

uncluttered. The best backgrounds help to emphasize, not distract from, your 
central subject. Avoid backgrounds with objects that may appear to protrude from 
your subject’s head/body, like a tree branch or street sign.  

 
 Use existing lines: Use the lines/angles in nature or architecture as a framing tool. 

Again, creativity is encouraged. Your subject doesn’t have to be in a “box” to 
draw attention. Perhaps a shadow or the branches of a tree fall diagonally across 
the frame, with your subject off to one side. “See” the lines with an artist’s eyes. 

 
 Keep it simple: Sometimes just one subject—be it a person, place, plant or 

animal—is enough for you to make your point. In fact, less is often more when it 
comes to expressing meaning or emotion. For example, you can convey 
friendship by showing one friend just as easily as showing a group of friends.  

 
 Get up close and personal: On the same note, you don’t have to show the entire 

nature scene or the entire human body to tell your story. With the telephoto lens 
option, you can zoom in on one unique aspect of your subject, such as a curious 
face or a blazing campfire. 

 
 Document and title your work: Bring a pen and paper to your photo shoot so you 

can take notes about your subjects. Use these notes to help you write great titles 
and/or captions for your photos, as well as the required info for your Goals and 
Process document (see below). 

 
Effective Use of Technology 
After all your creative efforts, it would be a shame to end up with a substandard 
presentation. The judges will rate both the content and quality of your work, so make sure 
that you are using the technology in a smart way: 
 

 Be prepared: Make sure that your camera batteries are charged and that your 
memory supply is adequate for the time of the photo shoot. If possible, bring a 
laptop computer and cable along with you to “download” or empty your memory 
card once it fills. 
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 Practice makes perfect: Don’t be afraid to experiment with your camera settings 
and photo editing software. Your skills will improve with practice. 
 

 Aim for high resolution: Make sure that your camera resolution is set to large or 
high (versus medium or small) so that the photos are big enough for quality 
printing and display at a conference, fair or other event. 
 

 Utilize the flash outdoors: If your camera features a “flash on” mode, you can use 
it to capture great outdoor photos. In this mode, the camera exposes for the 
background first, adding just enough flash to light up your subject. Most built-in 
camera flashes have a range of just 10 feet or less, so don’t stand too far away.  
 

 Reduce squinting: When you photograph people on a sunny day, ask them to 
stand in the shade so they don’t have to squint. 

 
 Capture the details: If you want to take a detailed close-up shot of a flower, insect 

or other simple object, see if your camera features the “macro mode” icon (often a 
flower symbol). If so, turn it on and get as close to the object as possible. Push the 
shutter down halfway to allow the camera to focus, and then push it all the way 
down once the confirmation light switches color.  
 

 Edit your originals: Use your editing software to adjust the brightness/contrast or 
color levels of your photos. Consider applying one of your software’s built-in 
filters, such as sketch, stamp or watercolor. Most editing software also includes an 
auto-adjust option for optimal results. 

 
 Get photo happy: Even professional photographers take a hundred photos before 

they get that one “perfect shot.” Because it’s digital photography, you don’t have 
to worry about wasting film. The more photos you take, the better your chances of 
getting the ideal shots.  

 
Goals and Process  
Along with your photo media product, you must include a Goals and Process document. 
This document should be less than one page, in bulleted format, and should include 
statements about:  
 

 Your communication goal (the key message you want to get across to your 
audience) 
 

 Your personal goal (what you or your team want to accomplish)  
 

 The process used to create the media product (how you got your ideas for the 
product; hardware and software used; URLs or sources for non-original ideas; 
steps to create the product) 
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 Also include the following details in the document: photo location and date; 
names of people in the photo; type of camera used; camera settings; and any other 
info you wish to provide 

 
CHECKLIST 
When you’re ready to submit your media product, be sure to include the following:
 
___ Final Product in the format of your choice.
 
 
___ Goals and Process  less than one page, in bulleted format.  
 
___ Translation 
If you use titles/headings that are in a language other than English, you must also attach a 
translation when submitting it online. Failure to do so will result in disqualification.  
 
___  Permission to Use (Note: keep the documentation for yourself.) 
You must request permission to merge any images/artwork with your photos that have 
been created by someone else. Cite your sources in your Goals and Process document. If 
the artist grants you permission, be sure to keep that documentation on file with your 
media product. 
 
___ Photo release (Note: keep the documentation for yourself.) 
You are responsible for securing consent/releases for the use of images of anyone who 
appears in your media product, including yourself and your team members. Check with 
your program office for an official release form. Take it with you to any photo sessions 
that may feature people. Then, keep the original copy (with signatures) with your media 
product in case you need it in the future. 
 
 
 
 
 
 
 
 
 
 
Mention or display of a trademark, proprietary product or firm in text or figures does not constitute an 
endorsement by CYFERnet, the U.S. Department of Agriculture, Cooperative State Research, Education 
and Extension Service, or National 4-H Headquarters and does not imply approval to the exclusion of 
other suitable products or firms.
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