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IF YOU’RE SKILLED IN SEVERAL forms of digital media, why not show off your 
talents with a mixed-media masterpiece? A number of software programs allow you to 
create a high-quality slide show presentation, complete with digital photos and images, 
text or audio narrative, sounds and special effects. Use the software to create a stand-
alone media product that the public can view on the Web or at upcoming conferences, 
fairs and other events, even if you aren’t actually present. To get the ball rolling, check 
out these tools and tips. 
 
TOOLS 
Presentation Software 
With the right software, you can incorporate text, digital photos, artwork, sounds and 
transitions into an entertaining slide show. Set up the presentation to play on a computer 
screen and/or large projection screen and let your slides do the talking. Here’s a list of 
some popular presentation resources; visit the Web sites for more information: 
 

 Microsoft PowerPoint 
http://office.microsoft.com/en-us/powerpoint/default.aspx  

 
 Apple Keynote 

http://www.apple.com/iwork/keynote/  
 
 OpenOffice.org Impress 

http://www.openoffice.org/product/impress.html
 
Other Digital Media 
Of course, “mixed media” implies “mixing more than one form of digital media.” 
Therefore, you need to include one or more digital pieces in your mixed-media product. 
The choice of media is yours to make, but here are a few options: 
 

 Digital camera to shoot your “Why I’m here” photos 
 

http://office.microsoft.com/en-us/powerpoint/default.aspx
http://www.apple.com/iwork/keynote/
http://www.openoffice.org/product/impress.html


 Digital video camera/camcorder to shoot your “Why I’m here” footage 
 

 Animation software (such as Flash or Maya) for your original cartoon graphics 
 

 Drawing software (such as Illustrator or Paint) to create original artwork; or a 
scanner to scan in your drawings from paper 
 

 Music and/or digital audio software (such as Apple GarageBand, Audacity, Apple 
QuickTime, Avid Pro Tools or Sony Sound Forge) to create/edit your original 
music or voice-over tracks 
 

TIPS 
Again, you won’t be presenting your work in person, so you can’t rely on your charm, 
good looks or winning smile. Therefore, you need to state your case through the 
visual/audio tools you are using. As stated in the Contest Rules, the judges will be 
looking for effective communication (40 points); effective use of technology (40 points); 
and a clear description of your goals (10 points) and process (10 points). 
 
Effective Communication 
This means that you’re getting your point across in a meaningful way. Here are some tips 
to keep in mind: 
 

 Know thy audience: Decide which audience you want to reach and speak to their 
skills and interests. You can choose a specific audience such as fellow CYFAR/4-
H members and educators; a broader audience such as teens or adults; or an 
audience as wide as the world! 

 
 Grab ’em from the get-go: How many books have you closed because the first 

page made you yawn? To make a real impact, you must grab your audience’s 
attention from that opening slide. Don’t start with a ho-hum introduction. Make it 
something special. Since you won’t be there to guide people through the slides, 
this is all the more important. 

 
 Be creative: Your program is original, so your presentation should be original, 

too. Draw from the right side of your brain to come up with a creative approach. 
Remember that creativity is essential to entertainment. 

 
 Get to the point: No one wants to listen to someone rambling on without a point. 

Remember the question at hand, “Why are you here?” Then answer it. Everything 
in your presentation should support that answer—from photos to music to the 
narrative. Tell people why you belong to your program and stop at that. 

 
 Make every second count: Because you have just three minutes or less to make 

your point, there is no room for unnecessary text, transitions, sounds and special 
effects. Like a great novelist or screenwriter, you should make every word, image 

 2



or audio/video clip count. Organize each idea and image around your central topic 
to keep the presentation clear and engaging. 

 
 Go out with a bang: To leave your audience wanting more, your ending should 

have as much bang as your beginning. Don’t “overstay your welcome,” i.e., drag 
on with mundane details. In short, make your finale grand! 

 
Effective Use of Technology 
After all your creative efforts, it would be a shame to end up with a substandard 
presentation. The judges will rate both the content and quality of your work, so make sure 
that you are using the technology in a smart way: 
 

 Take advantage of what’s already there: If your design abilities are limited, 
consider using one of the design templates in your presentation software. This 
will help to give your slide show a professional edge. Choose a template that fits 
well with your overall tone and color scheme. If you do use a template, mention it 
in your process statement. 

 
 Show, don’t tell: If you can communicate your message with a photo, an audio 

clip, a video clip or a music sample, do it! It’s fine to use text in your headings 
and transitions, but keep the text light so your audience doesn’t have to read a lot. 

 
 Have fun with charts: Many 4-Hers are “chart people.” Maybe you’ve used charts 

to show historic or geographic data at a fair or conference. For this presentation, 
feel free to incorporate the flowcharts and diagramming features included in your 
software. For example, you could chart out the “fun factor” of your program. 
 

 Choose sans-serif fonts: To make your titles and text easy to read, choose a sans-
serif font (i.e., fonts without “tails”) such as Arial or Helvetica. Avoid serif fonts 
(i.e., fonts with “tails”) like Times or Times New Roman because they are harder 
to read on a larger screen. Also, avoid italics. 

 
 Use big letters: Because several people will view your slide show on one 

computer monitor or on a projection screen, be sure to use a font size of 24 points 
or larger. Test the font’s readability by standing back five or six feet from your 
monitor.  

 
 Write clear titles and text: Keep your titles for each slide consistent, using a 

similar color and font size. Do the same for bulleted text/subtitles. Your titles 
should be short, sweet and relevant, and your supporting text should not exceed 
more than six to 10 words per bullet. 

 
 Color coordinate: Use templates and font colors that complement your photos and 

images. Limit the number of colors you use on a single screen. Also, choose font 
colors that are easy to read from a distance. 

 

 3



 Steer clear of clutter: Keep your backgrounds subtle and your design clean. Leave 
enough white space around the text and images. Try to use a similar style of 
graphics throughout the slide show, and limit the number of graphics per slide. 

 
 Less is more in terms of transitions: It can be tempting to use all of the neat 

transition features included in your software—such as dissolves and fades—but 
they can be distracting if used in excess. Insert these effects sparingly and select 
just a few styles for the entire presentation. Anything more just looks amateur. 

 
Goals and Process  
Along with your media product and text transcript, you must include a Goals and Process 
document. This document should be less than one page, in bulleted format, and should 
include statements about:  
 

 Your communication goal (the key message you want to get across to your 
audience) 
 

 Your personal goal (what you or your team want to accomplish)  
 

 The process used to create the media product (how you got your ideas for the 
product; hardware and software used; URLs or sources for non-original ideas or 
images; steps to create the product) 

 
CHECKLIST 
When you’re ready to submit your media product online, be sure to include the following 
items (compressed into a single ZIP file): 
 
___ Final Product 
Save your media product in the format of your choice.  
 
___ Transcript 
Except for digital photography, a transcript is required with every media product. This 
separate document includes the text of all voice-over tracks (spoken or sung) featured in 
your recording. You can save the document in .doc, .rtf or .txt format. 
 
___ Goals and Process 
Again, this document should be less than one page, in bulleted format.  
 
___ Translation 
If your product is in a language other than English, you must also attach a translation 
when submitting it online. Failure to do so will result in disqualification.  
 
___  Permission to Use (Note: you should keep the documentation for yourself.) 
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You must request permission to use any music, audio tracks, images, video or other work 
that is developed by someone else. Cite your sources in your Goals and Process 
document, as well as in the “credits roll,” if you have one. If the artist/performer/etc. 
grants you permission, be sure to keep that documentation on file with your media 
product. 
 
___ Video/audio/photo release (Note:  but you should keep the documentation for yourself.) 
You are responsible for securing consent/releases for the use of performances or images 
of anyone who appears/speaks/performs in your media product, including yourself and 
your team members. Go to your program administration office to obtain an official release 
form. Take it with you to any photo/video/audio sessions that may feature 
people. Then, keep the original copy (with signatures) with your media product in case 
you need it in the future. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Mention or display of a trademark, proprietary product or firm in text or figures does not constitute an 
endorsement by CYFERnet, the U.S. Department of Agriculture, Cooperative State Research, Education 
and Extension Service, or National 4-H Headquarters and does not imply approval to the exclusion of 
other suitable products or firms.
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http://www.cyfernet.org/4htech/missions.html



