
Step 2: Who should I interview?  
 
Who knows about, is experienced with or has interest in your topic? These are the people 
you want to interview! If your topic is high school lunches in the 1980’s, then you want to 
talk with people who were in high school in the 1980’s. You may also want to include a 
teacher at that school, or someone who worked in the cafeteria. If your topic is your dad’s 
comic book collection, then interview your dad but also someone who lived with him or 
knew him when he was collecting them (e.g., your uncle or grandmother), and a 
bookstore in your community that sells classic comics.  
  

IDENTIFY YOUR SAMPLING STRATEGY 
 

There are lots of different ways to select people to interview. Common non-
probability sampling technique are:  
Convenience Sampling: select people who are easily available – your parents, 
neighbors and friends, or people at a particular location. (Be sure to get 
permission before going to a place like a shopping mall or community center: 
you are more likely to get a favorable response if the site has agreed in 
advance that you can ask people to participate in your project on their site.)  
Snowball Sampling: have the first person you interview suggest other people 
who would be a good interviewees for this topic, then have those people 
suggest others, and so on.  
Purposeful Sampling: select individuals that you know have a particular 
experience, opinion or characteristic.  

 
 
TIPS:  
- Decide what characteristics are important in selecting people to interview: age (e.g., 

went to high school in the 1980’s), gender (e.g., if your topic is “best chick flicks of 
the 90’s”), where he or she lived (e.g., growing up in this town), what he or she 
experienced (e.g., played in a rock band), and who they know. Use this information 
when selecting people to interview.  

-  Consider taking a 360-degree perspective: people who connect to your topic in 
different ways. If your topic is rock bands, interview a person who played in a band, 
plus someone who was a groupie, someone who managed bands, and someone who 
interviewed bands for the local radio show. The most interesting stories, and the best 
documentaries, include multiple points of view.  

- Use a sampling strategy that best fits your topic and approach.  
 

 



SAMPLING VS CENSUS: 
 

When researchers are studying a question, they often use a random sample 
of the group they are interested in studying. In a simple random sample, 
everyone has an equal chance of being selected. For example, if you had 20 
marbles in a bag, reached your hand in and selected five of them, each 
marble in the bag would have had an equal chance of being selected. This 
allows the researcher to draw conclusions that she can say are true for that 
population (the bag of marbles). Another frequent strategy is the stratified 
random sample, which samples within an important characteristic or 
“stratum”. For example, if color is important and marbles are different 
colors (e.g., 4 marbles are blue, 12 are red, and 4 are green), the researcher 
may divide the marbles into three bags, putting only one color in each bag, 
and then select one marble each from the blue and green bags, and 3 from 
the red marble bag. Then your sample will be representative of the 
population colors.  
 
Did you know that sampling will generally result in more accurate findings 
than conducting a census? In a census, you interview everyone. But it is hard 
to find and interview everyone: people will be missed. For example, if you 
survey everyone in your class – some of your classmates will be missed, 
because they are sick, at the media center, on a field trip, or suspended 
from school. The important thing is that the people who are missing are 
often different from the rest: perhaps they are more likely to get in 
trouble, be in poor health, or to get special treatment. Because they tend to 
be different, they may answer the questions differently. Not having their 
responses means the results will be skewed – not representative of the whole 
population! 
 

 


